EidikéTnTa

21éAexog Aioiknong kai Oikovopiog oTov Topéa Tou ToupiopoU

E=AMHNO A
AIA MAOHMATA © E z o z © z o z
1 AITAIKA, ATTAIKH TOYPIZTIKH OPOAOTIA 2 2 2 2 2 2 2 2
2 "TEPMANIKA 2 2 2 2
3 FAAAIKA 2 2 2 2
4 OPI'ANQZH KAI AEITOYPTIA TOYPISTIKOY NPADEIOY 3 3 2 2 2 2
5 BAZIKEZ APXEZ TOYPIZMOY & TOYPIZTIKH MOAITIKH EYPQMAIKHE ENQYHS 2 2 2 2
6 MNATKOXMIA TOYPIZTIKH FTEQIPA®IA- TAZIAIQTIKOI OAHIOI 2 2 2 2
7 AIEONEIZ XXEXEIZ META®OPQN 2 2
8 AEPOITOPIKOI NAYAOI- EKAOZH EIZITHPION- ZYSTHMATA KPATHZEQN 2 2 2 2 2 2
9 IZTOPIA TOY EAAHNIKOY TMOAITIZMOY 2 2
10 TOYPIZTIKO MARKETING -AEZIOTHTEX NQAHZEQN 2 2 2 2
11 MNPAKTIKH EQAPMOIH XTHN EIAIKOTHTA 3 3 3 3 3
12 MEPIBAAAONTIKH MOAITIKH KAI TIPOZTAZIA TON TOYPIXTIKO TOMEA 1 1
13 >TOIXEIA EMIMOPIKQOY AIKAIOY 2 2
14 E=YMNHPETHXH MNEAATQN: TOMEIZ TOYPIZTIKQN YMNHPEZION & 2 2 2 2
ENAAAAKTIKEZ MOP®EZ TOYPIZMOY
15 >TOIXEIA TOYPIZTIKHEZ NOMOOEZIAX 2 2 2 2
16 BAZIKEX APXEX AOTIZTIKHX 2 2
17 AEPOMETA®OPEZX: AEPOMNOPIKH ETAIPIA, AEPOAPOMIO- YNHPEZIEX 1 1
AIAXEIPIZH EIZEPXOMENQY- EZEPXOMENOQOY TOYPIZMOY, OPTANQMENO
18 TAZIAI (MAKETO), ENMAITEAMATIKOZ TOYPIZMOZ, TAZIAIQTIKEX 2 2 1 2
TYTIKOTHTEZ
19 >YXTHMATA AEITOYPTIAZ TPA®EIOY (FRONT/ BACK OFFICE) 3
ZYNOAO 17 K} 20 17 20 15 20 11 20




